HOW TO WIN THE WHITE HOUSE
BY
BARRY A. GOODFIELD, PH.D., DABFM
The formula is simple. Wait a minute! This is America! We’re talking about
the leadership of the free world! Can something so important boils down to
something so simple? Yes, both sides must remember this sentence, Context
determines meaning and perception determines reality.
What exactly does this mean? The side that can sell a simple packaged truth
will win the White House. For the Democrats they must convince the voter
that Donald Trump is unstable and erratic. For the Republicans they must
convince the voter that Hillary Clinton is not trustworthy, and simply an
extension of the politics of Barack Obama, offering no change in the way
America will be governed.
At the Democratic National Convention Bernie Sanders represented a desire
for a radical deviation from the classic democratic position on policy and
procedures. Senator Sanders and his followers wanted the implementation of a
policy that would move the democratic platform far to the left of where it is
today. They were skillfully “handled” by the DNC moving the platform more
towards the left, so that the differences did not present overwhelming discord
as the world watched the beautifully orchestrated show.
Winning the White House boils down to balancing fear and hope. Neither
one of which are tangible realities, but are simply perceptions of an unproven
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truth. Both sides have skillfully, and will continue in the next hundred days to
sell those two words. Hope versus fear.
Donald Trump is selling hope by offering a new and bold approach to the
solutions to the complex problems America suffers today. Economy, security,
self-concept, all will magically change when one man enters the White House
having sold the idea that, “I am the one person who can fix America’s
problems.” Some might argue that this is an unrealistic narcissism — that one
person holds the answer to the ills of 300+ million people. It is a child like
belief in a Santa Clause become Superman. Superman who has the tools, and
the mentality, to fix what’s wrong with America by the application of simple
logic presented in an autocratic manner.
Hillary Clinton offers a warm but determined collective answer to the
problems plaguing America. It is a kind of let’s all join hands and solve our
problems with love, goodwill and logical programs as we all sing Kumbya. It is
not a matter of finding one person to give the answers, it is a matter of getting
a village rallied around problems that have plagued us for decades.
Sure, progress has been made. We need to continue in the direction that we
have been going in the last eight years under President Obama. That’s the sell
of hope. The Clinton campaign is equally devoted to selling the fear.
How does she do that? Clinton simply convince the voter that the future is
fraught with danger if you elect such an erratic individual as Donald Trump.
Anyone who shoots from the lip cannot be engaging his brain as often as is
necessary. They simply must convince people that Trump is the 2016 version
of Dr. Strangelove.
There are some people, both Democrats and Republicans, that are
concerned and some are convinced that this is true. Therefore, anything that
Mr. Trump says that can be skewed, miss quoted, taken out of context will
support and perpetuate the fear that must be sold in these next 100 days. This
will be an obvious goal in the upcoming debates between Clinton and Trump.
Trump will be to trick into engaging his mouth before his brain. Pushing him
to use platitudes over well-thought-out positions. This will only support the
Clinton position that Donald Trump is irrational and ultimately dangerous.
Conversely, Trump must convince the American people that their distrust of
Clinton’s honesty and integrity are well founded. The only way this can be
countered is by reassurance about future actions, and the discounting of past
perceptions of performance about many years of history.
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Is this just one big sleight-of-hand trick for both Republicans and
Democrats? The answer is unequivocally yes and no. It is YES because the
proof of the assertion can only be done by the skillful presentation of past
performance. In other words it is the manipulation of perception. That’s one
of the reasons we like magic. We know in fact it’s not true, but we like the artful
manipulation of our realities. In politics they’re called “spin doctors.”
It is NO because the personal history of behavior by both Clinton and
Trump is somewhat difficult to deny and distort in a favorable way.
A Texas mud-wrestling contest will pale to polite pleasantries in comparison
to what the American people will see in these next months. So what’s the magic
formula? Some of it will lie in anticipatory behavior. Both sides must be ready
for defamatory remarks and skewed perceptions of reality.
Both parties are seeking a “Willie Horton.” You will recall how former
President George Herbert Walker Bush used the story of a convicted felon
released on the work furlough. He failed to return to prison and committed
rape and murder while he was free. This was the proof that Governor Michael
Dukakis had poor judgment and could not be trusted.
Some would simply say this is just politics. Who can we trust? Can we afford
this kind of manipulation of facts and distortion of reality? Whether we can
afford it or not we’ve got it, and it’s not going away!
So how do, we the American public, select the best person for the most
powerful job in the world? Track record? Promises? Both of those boiled down
to looking to the future, with colored perceptions from the past. Trump is rich,
boisterous and bold while Hillary Clinton is also rich, and a seasoned politician
in trying times. Pollsters, demographics, charts and talking heads will fill our
newspapers and television sets. The internet and social media will provide
“proof ” of right and left wing speculation about the evils of both candidates.
It boils down to the voter himself or herself. The road to victory will lie in
the manipulation of YOU the American voter. If you want the best, do we
cling to our worst fears? Look to our greatest hopes and fantasies? This is a
psychological event played out on the world stage for the biggest prize of all.
Safety, security, growth, and well-being are the prize offered in the grab bag of
the November election.
Context determines meaning and perception determines reality. What we see, and what
we are told in the most skillful way be the determinant. Are we more scared of
www.goodfieldinstitute.com

3

www.goodfieldinstituut.nl

the future or more hopeful? It can all be boiled down to an old Drano
commercial I saw some years ago.
The first thing you see are animated monster likes germs. We hear a
powerful voice saying, “Germs so close to where you prepare food.”
The goal here is to raise anxiety. The housewife looks on, and magically a
smiling bald male figure enters. He pours Drano all over those terrible germs.
The next thing we see is a cutaway of a sparkling drain with the happy
housewife and children looking on with admiration.
What happened? The danger and the alternative were presented resulted in a
happy ending.
Republican or Democrat — the formula remains the same: fear versus
hope. There are many who wish for a better offering then a lunatic and an
untrustworthy crook, as some would have us believe. However, there is a
lament among Sanders and Bush supporters that may impact us all in
November. What is clear to many is that the voters in the United States better
get serious about what kind of country they want lest the American dream
vanish along with hope?

Ref.: Kumbaya
Dr. Strangelove movie (1964)
Willie Horton
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